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07	 Social Media Maintaining a cohesive and engaging social media presence is essential for building and sustaining brand 
identity. This section of the style guide provides an overview of our social media templates, which are 
designed to ensure consistency across all platforms while allowing the flexibility to showcase our playful, 
affectionate, and family-friendly personality. These templates serve as a blueprint for creating Instagram 
stories and Facebook posts that resonate with our followers and reinforce our brand, ensuring a uniform 
and professional appearance across channels.
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07	 Social Media

READ THIS ARTICLE ON OUR BLOG!

Dogs can smell underwater! Discover their 
extraordinary sense of smell, crucial for 
tasks from rescue work to playtime.

Can Dogs Smell Under Water?
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Maintaining a cohesive and engaging social media presence is essential for building and sustaining brand 
identity. This section of the style guide provides an overview of our social media templates, which are 
designed to ensure consistency across all platforms while allowing the flexibility to showcase our playful, 
affectionate, and family-friendly personality. These templates serve as a blueprint for creating Instagram 
stories and Facebook posts that resonate with our followers and reinforce our brand, ensuring a uniform 
and professional appearance across channels.
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Photography to captures the warmth and charm of the Australian Labradoodle. With each litter celebrated 
in unique, themed photoshoots, their playful and charming qualities are spotlighted. These images weave 
captivating tales of the breed’s elegance, character, and the happiness they promise, enchanting viewers 
with their cuteness, fun, and the delightful moments they'll bring to their future forever home.

08	 Photography



Stationery
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09	 Stationery Stationary and Business card designs should reflect the brand, look, and tone.

Charlene Smiley
345 Doggy Blvd
High River, AB T1V 1N1

Dear Charlene,

Date: March 27, 2024

The stationery and business 
cards should exude a blend of 
sophistication and modernity, 
aligning with its visual identity. 
Utilizing a color palette of dark 
greens and golds, each piece 
should feature a clean, minima-
listic design that prioritizes ele-
gance. High-quality paper with 
a subtle texture will enhance 
the tactile experience, reinfor-
cing the brand’s commitment 

to luxury and detail. Business 
cards, in particular, should be 
crafted to leave a lasting im-
pression, with the use of gold 
accents to highlight key infor-
mation. Overall, the statione-
ry set should not only serve its 
functional purpose but also act 
as an extension of the brand's 
ethos, embodying a sense of ex-
clusivity and refined taste.
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CHeers!
These guidelines lay the visual foundation for 
Big Rock Laradoodles and hint at the exciting 
possibilities the brand identity holds. I’m so 
excited to explore this potential with you!

Jules Webb
jules@dogbreedingwebsites.design


