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Preface

Hello!

I'm happy you're here.

I'm Jules Webb. I'm an experienced website designer and developer. After re-designing a website for my sis-
ter, who breeds Australian Labradoodles, | realized that dog breeders needed a way to simplify managing
their litters and selling puppies online.

Turnkey Dog Breeding Websites is more than a website—it's a customized system that enables dog breeders
like you to spend less time and frustration working on their websites.

Like a “turnkey" home, these websites are “move-in” ready. Page structure and information flow are already
in place and ready for you to add your own message and content. We'll change the colors, look, and feel to
match your brand, and you'll revise the text, add your dogs, and start adding litters.

| created Turnkey Dog Breeding Websites as a valuable tool for breeders. | look forward to working with you

to create an online presence that represents your business as the quality breeder you are.
—Jules
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01 Mission, Promise, and Vision

Our mission

An organization's mission, vision, and promise are integral to a com-
pany’s strategy. While your mission defines your goals and approach,
a vision statement establishes your trajectory, and your promise is
how your clients can differentiate you from your competition. Getting
clear on all three of these will help you build a cohesive brand identity.

To support dog breeders by providing an elegant and simplified system for them to manage and sell their
puppies online—so they can spend less time working on their website and more time with their dogs.

Our promise

To keep your website secure and working smoothly—so you can focus on what matters most.

Our vision

To pursue providing secure, modern, and aesthetically pleasing websites that keep up with the ever-

changing technological landscape.
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o) The Logo This is a white monochome version of how our logo looks against one
of the darker colors in our color palette.
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Color
Palette

1. Brown is often seen as solid, much like the earth, and it's a
color often associated with resilience, dependability, security,
and safety. It creates a sense of warmth and connectionin a
comforting and calm way.

2. Green is universally associated with nature. It also represents
growth and renewal, harmony, and balance. It relaxes, revitali-
zes, and rejuvenates.




03 COIOr Palette Varying shades of brown and green always work well together and pro-
vide a warm and rich color combination. Because Turnkey Dog Breeding

Websites revolve around dogs—who are often photographed in nature,
on lawns, in parks, and on trails—what better way to compliment them
than with colors that represent nature, dependability, warmth, balance,
renewal, and connection.

Olive Drab
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Floral White

Pale Spring Bud

R 48 R 169 R 120 R 221 C 03 R 250 C 00

G 39 G 132 G 140 G 229 M 00 G 248 M 01

B 34 B 103 B 64 B 182 Y 21 B 240 Y 04
K 10 K 02

Hex code Hex code Hex code Hex code Hex code

#302722 #A98467 #788C40 #DDE5B6 #FAF8FO
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04 Typography
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Open Sans Regular (400)

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 &@€$%[]!?*

Open Sans SemiBold (600)

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 &@€$%[]!?*23

Playfair Display Medium (500)

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 &@€$%|]!?*23

Playfair Display Medium Italic (500)

abcdefghijklmnopqrstuvwxys
ABCDEFGHIFKLMNOPQRSTUVWXYZ
0123456789 E@€$%][]!2*23
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05 Social Media

Application Grid
36 field grid

Visual Identity Guidelines

Linkedin
400 x 400 pixels

Behance
1080 x 1080 pixels

Here are some examples of variations that can be used in profile
icons in social media. Be sure to include appropriate space around
the logomark.

Dribbble
400 x 300 pixels

Instagram
180 x 180 pixels

YouTube
250 x 250 pixels

Club House
110 x 110 pixels
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06 Photography
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07 "lustration Style Custom illustrations using the American Bulldog, our mas-

cot, represent the selling points and services we provide.
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08 Icon Set

QVY

Code of Ethics

Health Guarantee

Prepare for Puppy

Q

Heart Paw

&

Product Placeholder
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Puppy Supplies

Heart Paw

Product Placeholder

Enrichment &
Socialization

4

Training

Pawprint

Product Placeholder

Custom icons that reflect the brand, look, and tone repre-
sent the selling points and services provided.

Our Policies Puppy Pricing Application Process Adoption Application

> *Ax
18 ** ¢

Grooming Forever Home Testimonials Badge

Square Check Shield Check Circle Check Check Mark

/[ \ N
\I|/

Product Placeholder Product Placeholder

4

e

P.24



Stationery



09 Stationery Business card and letterhead design that reflect the brand, look, and tone.

Business Card Size: 3.625" x 2.099"
Letter head size: 8.5" X 11"

. &\ TURNKEY
X Dog Breeding
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TURNKEY
Dog Breeding
Websites

Jan Smith Date: May 7, 2022
345 Doggy St,
Your Town, USA

Dear Jan,

Doggo ipsum super chub boofers what a nice floof very jealous pupper doge, smol dat tungg
tho shooberino. Heckin good boys floofs bork puggo h*ck floofs, wow such tempt lotsa pats |
am bekom fat. Borkf big ol pupper very jealous pupper borking doggo blop very.l have ever
seen length boy, tungg shooberino tungg much ruin diet. long bois big ol. Porgo corgo mlem
borkdrive puggorino, porgo smol borking doggo with a long snoot for pats.

Fules Webb

DogBreedingWebsites.design Web Design & Developer
jules@dogbreedingwebsites.design
425-505-3075

long doggo smol you are doing me a frighten. Borkf wrinkler much ruin diet borking doggo
heckin good boys blep maximum borkdrive, dat tungg tho length boy extremely cuuuuuute
very good spot. Smol borking doggo with a long snoot for pats dat tungg tho boof tungg, sub
woofer h*ck. Vv shooberino big ol snoot shoob noodle horse, wow such tempt yapper
what a nice floof tungg such treat yapper, big ol pupper boofers much ruin diet big ol. Smol
woofer fluffer very taste wow bork what a nice floof such treat doggorino, very good spot
maximum borkdrive heck lotsa pats maximum borkdrive corgo.

Long water shoob doing me a frighten, shooberino borkdrive doggo very jealous pupper.
Clouds wow such tempt big ol pupper wrinkler noodle horse most angery pupper | have ever
seen, very jealous pupper heck boof heckin good boys and girls, borking doggo wrinkler pug-
gorino pats. Snoot sub woofer ruff big ol, what a nice floof. Puggorino wow such tempt wow
very biscit ur givin me a spook, stop it fren big ol pupper. The neighborhood pupper stop it
fren doggo waggy wags, shoober doing me a frighten.

Jules Webb
:+1425-505-3075
14555 N Freiday Ln, Kingman, AZ
fo@dogbreedingwebsites.design
Website : DogBreedingWebsites.design
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